Public Relations Portfolio
2020

Includes examples of our work with
various clients in the greater Madison,
Wisconsin, area, including...
Doyenne Group (featured case-study)
Ryan Funeral Home & Cremation Services
Disrupt Madison
Wisconsin Classic Golf Tour
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OBJECTIVES

Increase brand awareness in Milwaukee and Green Bay,
Wisconsin, in advance of starting new chapters in those cities
Drive attention to Doyenne Evergreen Fund and Doyenne
Crowdfunding Campaign, increasing number of applicants and
donors, respectively
Have Doyenne's perspective of big press announcements receive
attention in the media
Demonstrate what Doyenne has done since 2012 to help Madisonarea entrepreneurial community become more inclusive and
diverse
Land significant press in Milwaukee market
and develop media relationships there
Position Amy and Heather as
thought leaders by submitting
select HARO pitches

QUARTER 1 2018

PRESS SUMMARY
3 HARO PITCHES | 3 ARTICLES
+ 6 ARTICLES | 2 TV INTERVIEWS IN APRIL

WISCONSIN STATE JOURNAL | INBUSINESS | MADISON STARTUPS
XCONOMY | MILWAUKEE BUSINESS JOURNAL | BIZTIMES

DOYENNE GROUP

Doyenne Group is a non-profit based in Madison, Wisconsin, that was founded in 2012 and
supports women entrepreneurs with programming, mentorship, coaching, funding, and
networking. We started working with them in January 2018 to provide them with strategic
public relations (PR) services. Because they were looking to scale their organization to other
states, they wanted to land articles in Milwaukee and Green Bay publications to help facilitate
their expansion efforts.

In the first quarter of our working relationship with them, we helped them land placements in
Wisconsin State Journal (x2), Milwaukee Business Journal, InBusiness' online magazine (x2,
one of which was a feature-length article), BizTimes, Xconomy, and Madison Startups. We
also helped them land two TV interviews, one with WKOW and another with WISC-TV 57 by
leveraging our media connections.
This InBusiness online feature appeared
as the headline story the very day the
Doyenne Crowdfunding Campaign
launched (April 5). This story received
more than 10,000 impressions, and a
number of those impressions were
business decision-makers, some of whom
are potential Doyenne donors.

We facilitated the process, including
doing the initial reach-out and pitch, and
organizing the response to the interview
and gathering all necessary media for the
story.
InBusiness Madison: April 5, 2018

We estimate this earned PR piece had the
media/advertising impact of $4,000+.

ARTICLES IN FRONT OF
ENTREPRENEURS, INVESTORS
This was a featured
article in the Business
section of the
Saturday edition of
WSJ, and was also
featured in the online
edition. This article had
an estimated value of
$5,000+.

Wisconsin State Journal: April 7, 2018

This article also
appeared both in
print and online and
likewise had an
estimated value of
$6,000+.

Wisconsin State Journal: March 17, 2018

GOAL: Drive attention to
Doyenne Evergreen Fund
and Doyenne Crowdfunding
Campaign, increasing
number of applicants and
donors, respectively.

ARTICLES IN FRONT OF
ENTREPRENEURS, INVESTORS
This article appeared
online in the Friday
edition of Milwaukee
Business Journal and
had an estimated
earned value of $2,000.

Milwaukee Business Journal: April 4, 2018

This short online article
had an estimated value
of $1,500.

BizTimes: April 6, 2018

GOAL: Increase brand
awareness in MIlwaukee in
advance of Doyenne starting
a chapter there; land
significant press in
Milwaukee.

THOUGHT LEADERSHIP INCLUSIONS

GOAL: Position Heather and
Amy as thought leaders.

CEO Blog: February 2018

SheKnows: February 14, 2018

Scott Amyx: March 8, 2018

TV INTERVIEWS

WKOW: April 16, 2018

Estimated value: $2,500

Doyenne also appeared on GIrlTalk on
WISC-57: April 26, 2018

Estimated value: $1,000

Including the articles landed,
the two TV interviews, and the
HARO appearances, we
estimated that the total value of
earned PR for Doyenne between
January and April 2018
surpasses $20,000.

RYAN FUNERAL
SERVICES

Ryan Funeral Home & Cremation Services is a family-owned Madison-based
business that has been serving families of all faiths since 1938. As the marketing
partner for Ryan Funeral Services, we have worked with them to re-align their brand in
several ways including updating their messaging across all advertising platforms,
developing an Addy Award-winning TV commercial, re-design of their logo, media
buying services, social media account management and we helped uncover some of
their stories and landed articles for them in major local news outlets to facilitate their
growing public relations (PR) effort.

In late 2016, we pitched a story about the four generations of the Ryan family and their
involvement in the business. This story received five placements in December 2016
and January 2017, and was featured in InBusiness Madison, Wisconsin State Journal,
the Greater Madison Area Chamber of Commerce News, the Wisconsin Funeral
Directors' Association E-Newsletter, and the Northside News.

Greater Madison Chamber of Commerce News: December 15, 2016

MORE RYAN FUNERAL SERVICES

InBusiness Madison: January 10, 2017

Wisconsin Funeral Directors' Association E-Newsletter:
December 22, 2016
We helped Ryan Funeral Homes & Cremation Services obtain a
featured spot in SpotlightEXPRESS, an industry publication
produced by the Wisconsin Funeral Directors' Association (not
pictured).

MORE RYAN FUNERAL SERVICES
This was the frontpage article in the
Sunday edition of
WSJ, and was also
featured in the
online edition.

Wisconsin State Journal: January 22, 2017

This article
appeared both in
print and online.

Northside News: January 25, 2017

DISRUPT
MADISON

Disrupt Madison is a local chapter of the international organization DisruptHR, which
hosts events with engaging speakers who energize, inform, and empower business
owners, entrepreneurs and professionals in the HR field.

Strategic Partners Marketing was proud to partner with Disrupt Madison 2.0 as
the Diamond Sponsor in June 2017. We provided marketing and public relations
services in support of the event, primarily through pitching stories to local news
outlets and landing television and radio interviews, as well as articles in local
publications.
SPM helped the leaders of the organization land published articles in InBusiness
Madison and BRAVA Magazine, in addition to securing them a podcast interview
with the Mitch Henck Show and a live 5p news interview with NBC 15 News.

SOUND BITES: DISRUPT MADISON PR INFO AT A GLANCE

InBusiness Madison: This earned PR piece had a value of $5,000 and resulted
from an interview that we coordinated with InBusiness Madison. The magazine
also featured an online photo gallery of Disrupt Madison 2.0 after the event.
BRAVA Magazine: The article that appeared here after the event had an
estimated value of $4,000
Mitch Henck Show: The leaders of Disrupt Madison had a 30-minute interview
with Mitch Henck on his June 1 podcast.
NBC News 15 @ 5: We helped Disrupt Madison obtain a live interview with a
local news station. This occurred on June 2, 2017 with an estimated value of
$4,500

MORE FROM DISRUPT MADISON

InBusiness Madison: June 1, 2017

This feature-length article spanned two pages and landed in InBusiness Madison six days
before the Disrupt Madison 2.0 event on June 7, 2017. It appeared in the online edition of
the magazine and was also featured in the print version of the magazine as one of the
highlights of the online magazine.

BETWEEN THE
WAVES

Between The Waves Festival & Conference & Festival is the first and only national conference held in
the Midwest dedicated to the independent musician, with a focus on the business of songwriting and
music technology. We were a sponsor of Between the Waves in June 2017 and offered our marketing
services in support of the event. As a Between the Waves sponsor, we pitched and secured all of the
press that can be found on the organization's website. These articles and interviews can be found at the
following address: http://btwmadison.com/press/

Overall, we lead the efforts to develop, market and implement a media launch party event that took place
on Tuesday October 25th at the Brink Lounge and was attended by over 100 members of the media and
public, including special guest speaker, Zach Brandon, the Dane County Chamber of Commerce
Executive Director.
We helped Between the Waves write and distribute eight different press releases between October 2016
and June 2017, and we helped them secure five local television interviews and four live radio interviews.
In addition, other publications featured articles about Between the Waves because of our efforts writing
press releases, including The Isthmus, The Capital Times and The Wisconsin State Journal.

Between The Waves website: June 14, 2017
Between The Waves website: June 14, 2017

MORE BETWEEN THE WAVES

MORE BETWEEN THE WAVES

MORE BETWEEN THE WAVES

WISCONSIN
CLASSIC GOLF
TOUR

Wisconsin Classic Golf Tour (WCGT) is a father-son business based in Sun Prairie, Wisconsin,
that offers packages for discounted rates at golf courses throughout the state. WCGT has been
our client since 2016 when we first assisted them with building a custom e-commerce
website, social media management, media buying, and public relations efforts. Recently, we
pitched a story about the father-son owners of WCGT, which ran as a front-page online feature
on InBusiness Madison's website on June 15, 2017. The estimated value of this earned media
piece is $5,000.

We are also continuing to foster relationships with local publications, with the intent of
pitching more stories later this fall.

InBusiness Madison: June 15, 2017

